
Spectrum can transform your customers' infrastructure with 
fiber Internet, network services, managed cloud, voice and 
TV. Visit partners.spectrum.com. 

A D V E R T I S E M E N T

People You
Should Know    100

A D V E R T I S E M E N T

”
”The channel is really like a 

family, and I have grown so 
much by interacting with 
the great people I meet. I 
wouldn’t want to be anywhere 
else right now.  

Todd Norris
Senior Marketing Manager, 
Alternative Channels
Spectrum

Todd Norris Reimagines the Partner 
Experience for Spectrum
CRN: What’s the coolest marketing project you’ve worked on for 
Spectrum this year?
TODD NORRIS: It’s been an exciting, innovative and creative year as our team works 
to bring a consolidated approach to our partner program. We built and launched 
the new brand and identity for our partner program. Logos and key differentiators 
change often, but when you bring three existing programs and three separate busi-
ness divisions into one cohesive presence, you really get to dive in and help define 
the program to your partners. We’ve also revamped our partner newsletter, created 
videos and are launching a partner microsite.  

CRN: How do your marketing and sales enablement programs help  
solution providers grow their businesses?
NORRIS: Our main focus is simplicity—throughout all areas of our partner program, 
whether it’s marketing, sales tools or portals. We maintain a highly experienced team 
so that our partners don’t have to do everything on their own, and provide strong 
additional support when needed. Many partners are very self-sufficient, and we want 
to continue to empower them with the tools, platforms and resources they need to 
do business with us.   

CRN: How did you get into marketing? 
NORRIS: I stumbled into marketing by chance. I have always been a creative person, 
but I never expected that a project I once did for a hotel would lead to a marketing 
career. I have a finance background. It wasn’t until I moved to Las Vegas that I landed 
a true marketing role. I was doing finance for a casino on the Las Vegas Strip, and one 
day I realized it just wasn’t for me anymore. I came across a marketing role, applied for 
the position and the company took a chance on me. I was surprised, but very excited. 
Several years later, I am still here and loving every minute of it.  

CRN: When you’re not creating great marketing campaigns, what do you 
do for fun? 
NORRIS: You can catch me backpacking, mountain biking or scuba diving. I recently 
received my scuba certification after a vacation in Bora Bora. Seeing large manta rays 
and swim alongside large coral walls was a very humbling experience. I caught the 
bug, and now I look forward to venturing out, whether it’s wreck diving or a casual 
swim in the tropics enjoying the reefs. 


